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Learn how to encourage a culture of “doing the right thing”—with the ultimate
goal of protecting the reputation and strengthening sustainability and
competitiveness of business.

The Code of Conduct’s effectiveness greatly depends on its communication. No
matter how good the document is, it will be meaningless unless fostered and
spread out.

It is fundamental to live and enjoy the Code of Conduct through different
initiatives: tone from the top, brochure publication, dedicated events, videos,
gamification, posters, gadgets, etc.

This document is only available to subscribersThis document is only available to subscribers

Purchase

Copyright © 2024 by Society of Corporate Compliance and Ethics (SCCE) & Health Care Compliance Association (HCCA). No claim to original US
Government works. All rights reserved. Usage is governed under this website’s .

- 1 -

Terms of Use

https://compliancecosmos.org/code-conduct-and-its-communication-campaign-perfect-match-0
https://compliancecosmos.org/code-conduct-and-its-communication-campaign-perfect-match
https://www.corporatecompliance.org/membership/membership-benefits
https://compliancecosmos.org/user/login
https://www.hcca-info.org/terms-use
https://www.hcca-info.org/terms-use

	The Code of Conduct and Its Communication Campaign: A Perfect Match!
	The Code of Conduct and Its Communication Campaign: A Perfect Match!
	This document is only available to subscribers



