
40 C.F.R. § 1501.9
Scoping.

(a) Generally. Agencies shall use an early and open process to determine the scope of issues for analysis in an
environmental impact statement, including identifying the significant issues and eliminating from further
study non-significant issues. Scoping may begin as soon as practicable after the proposal for action is
sufficiently developed for agency consideration. Scoping may include appropriate pre-application
procedures or work conducted prior to publication of the notice of intent.

(b) Invite cooperating and participating agencies. As part of the scoping process, the lead agency shall invite the
participation of likely affected Federal, State, Tribal, and local agencies and governments, the proponent of
the action, and other likely affected or interested persons (including those who might not be in accord with
the action), unless there is a limited exception under § 1507.3(f)(1) of this chapter.

(c) Scoping outreach. As part of the scoping process the lead agency may hold a scoping meeting or meetings,
publish scoping information, or use other means to communicate with those persons or agencies who may
be interested or affected, which the agency may integrate with any other early planning meeting. Such a
scoping meeting will often be appropriate when the impacts of a particular action are confined to specific
sites.
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