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42 C.F.R. § 423.2260

Definitions.

The definitions in this section apply for this subpart unless the context indicates otherwise.

Advertisement (Ad) means a read, written, visual, oral, watched, or heard bid for, or call to attention.
Advertisements can be considered communication or marketing based on the intent and content of the message.

Alternate format means used to convey information to individuals with visual, speech, physical, hearing, and
intellectual disabilities (for example, braille, large print, audio).

Banner means a type of advertisement feature typically used in television ads that is intended to be brief, and
flashes limited information across a screen for the sole purpose of enticing a prospective enrollee to contact the
Part D sponsor (for example, obtain more information) or to alert the viewer that information is forthcoming.
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