
42 C.F.R. § 403.813
Marketing limitations and record retention requirements.

(a) Marketing limitations. (1) An endorsed sponsor may only market the following:

(i) Those products and services offered under the endorsed program that are inside the scope of endorsement
defined in § 403.806(h) and permitted under § 403.812(b).

(ii) A Part D plan offered by the endorsed sponsor or an affiliated organization of the endorsed sponsor.

(2) An endorsed sponsor may not request that a drug card enrollee or an individual seeking to enroll in its
endorsed discount card program authorize the endorsed sponsor to use or disclose individually identifiable
health information for purposes of marketing any product or service not allowed under paragraph (a)(1) of this
section.
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