
45 C.F.R. § 1612.2
Definitions.

(a)

(1) Grassroots lobbying means any oral, written or electronically transmitted communication or any
advertisement, telegram, letter, article, newsletter, or other printed or written matter or device which contains
a direct suggestion to the public to contact public officials in support of or in opposition to pending or proposed
legislation, regulations, executive decisions, or any decision by the electorate on a measure submitted to it for
a vote. It also includes the provision of financial contributions by recipients to, or participation by recipients in,
any demonstration, march, rally, fundraising drive, lobbying campaign, letter writing or telephone campaign
for the purpose of influencing the course of such legislation, regulations, decisions by administrative bodies, or
any decision by the electorate on a measure submitted to it for a vote.
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