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45 C.F.R. §1321.65

Submission of an area plan and plan amendments to the State
agency for approval.

(a) The area agency shall submit the area plan on aging and amendments specific to each planning and service
area to the State agency for approval following procedures specified by the State agency in the State agency
policies prescribed by § 1321.9.

(b) State agency policies and procedures regarding area plan requirements will at a minimum address the
following:

(1) Content, duration, and format;

(2) That the area agency shall identify populations within the planning and service area at greatest economic
need and greatest social need, which shall include the populations as set forth in the § 1321.3 definitions of
greatest economic need and greatest social need.

(3) Assessment and evaluation of unmet need, such that each area agency shall submit objectively collected,
and where possible, statistically valid, data with evaluative conclusions concerning the unmet need for
supportive services, nutrition services, evidence-based disease prevention and health promotion services,
family caregiver support services, and multipurpose senior centers. The evaluations for each area agency shall
consider all services in these categories regardless of the source of funding for the services;
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