
15 U.S. Code § 6102
Telemarketing rules

(a) In general
(1) The Commission shall prescribe rules prohibiting deceptive telemarketing acts or practices and other
abusive telemarketing acts or practices.

(2) The Commission shall include in such rules respecting deceptive telemarketing acts or practices a
definition of deceptive telemarketing acts or practices which shall include fraudulent charitable solicitations,
and which may include acts or practices of entities or individuals that assist or facilitate deceptive
telemarketing, including credit card laundering.

(3) The Commission shall include in such rules respecting other abusive telemarketing acts or practices—

(A) a requirement that telemarketers may not undertake a pattern of unsolicited telephone calls which the
reasonable consumer would consider coercive or abusive of such consumer’s right to privacy,

(B) restrictions on the hours of the day and night when unsolicited telephone calls can be made to
consumers,

(C) a requirement that any person engaged in telemarketing for the sale of goods or services shall promptly
and clearly disclose to the person receiving the call that the purpose of the call is to sell goods or services and
make such other disclosures as the Commission deems appropriate, including the nature and price of the

goods and services; [1] and

(D) a requirement that any person engaged in telemarketing for the solicitation of charitable contributions,
donations, or gifts of money or any other thing of value, shall promptly and clearly disclose to the person
receiving the call that the purpose of the call is to solicit charitable contributions, donations, or gifts, and
make such other disclosures as the Commission considers appropriate, including the name and mailing
address of the charitable organization on behalf of which the solicitation is made.

In prescribing the rules described in this paragraph, the Commission shall also consider recordkeeping
requirements.
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