
15 U.S. Code § 2301
Definitions

For the purposes of this chapter:

(1) The term “consumer product” means any tangible personal property which is distributed in commerce and
which is normally used for personal, family, or household purposes (including any such property intended to
be attached to or installed in any real property without regard to whether it is so attached or installed).

(2) The term “Commission” means the Federal Trade Commission.

(3) The term “consumer” means a buyer (other than for purposes of resale) of any consumer product, any
person to whom such product is transferred during the duration of an implied or written warranty (or service
contract) applicable to the product, and any other person who is entitled by the terms of such warranty (or
service contract) or under applicable State law to enforce against the warrantor (or service contractor) the
obligations of the warranty (or service contract).

This document is only available to subscribers. Please log in or purchase access.This document is only available to subscribers. Please log in or purchase access.

Purchase Login

Copyright © 2024 by Society of Corporate Compliance and Ethics (SCCE) & Health Care Compliance Association (HCCA). No claim to original US
Government works. All rights reserved. Usage is governed under this website’s .

- 1 -

Terms of Use

https://compliancecosmos.org/definitions-395
https://corporatecompliance.org/CCEM
https://compliancecosmos.org/user/login
https://www.hcca-info.org/terms-use
https://www.hcca-info.org/terms-use

	15 U.S. Code § 2301
	Definitions
	This document is only available to subscribers. Please log in or purchase access.



