
7 U.S. Code § 3002
Definitions

For purposes of this chapter, the term “direct marketing from farmers to consumers” shall mean the marketing
of agricultural commodities at any marketplace (including, but not limited to, roadside stands, city markets, and
vehicles used for house-to-house marketing of agricultural commodities) established and maintained for the
purpose of enabling farmers to sell (either individually or through a farmers’ organization directly representing
the farmers who produced the commodities being sold) their agricultural commodities directly to individual
consumers, or organizations representing consumers, in a manner calculated to lower the cost and increase the
quality of food to such consumers while providing increased financial returns to the farmers.

This document is only available to subscribers. Please log in or purchase access.This document is only available to subscribers. Please log in or purchase access.

Purchase Login

Copyright © 2024 by Society of Corporate Compliance and Ethics (SCCE) & Health Care Compliance Association (HCCA). No claim to original US
Government works. All rights reserved. Usage is governed under this website’s .

- 1 -

Terms of Use

https://compliancecosmos.org/definitions-291
https://corporatecompliance.org/CCEM
https://compliancecosmos.org/user/login
https://www.hcca-info.org/terms-use
https://www.hcca-info.org/terms-use

	7 U.S. Code § 3002
	Definitions
	This document is only available to subscribers. Please log in or purchase access.



